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The goal…
‘Oxford Sparks aims to share our amazing science with everyone, 
support teachers to enrich their science lessons and support our 
researchers to get their stories out there..’



Digital Marketing



• Build your networks

• Extend your networks

• Do better, more relevant research

• You and your research more visible
• Achieve greater academic impact
“Scientists whose research was mentioned on Twitter had significantly higher h-
indices (β = .13, p ≤ .01) than their peers whose research was not mentioned on 
Twitter”

http://jmq.sagepub.com/content/early/2014/09/12/1077699014550092

Why use it



Brian Solis –
conversationprism.com



Image 
Sharing

Blogging

Networking

Collaboration

Video 
Sharing

Micro-
blogging





Audiences

• Age

• Gender

• Geographical location

• Interests

• Background

• Motivations

• Religion

• Association

http://www.rcuk.ac.uk/documents/publications/rcukpublicinsightproject-pdf/

http://www.rcuk.ac.uk/documents/publications/rcukpublicinsightproject-pdf/


Oxford Sparks target audience….



Where to start?

0.5. Fill in your online research profile pages

1. What are your aims?

2. Who are your audience?
- Who are you reaching now?

- Who would you like to reach?

- Where are they?

- What do they want to know?

- How committed are they?



What’s it’s Not so Good For?



Keep in Mind...

• Time you have available

• What fits with you

• The trade-off between depth and breadth of reach

• Things don’t happen over night



• Field Trips

• Research

• Publications

• Teaching

• Conferences

• Team Work
You

• Presentations

• Papers

• Essays/thesis

• Data sets

• Art

• Reports

• Course material

Which 
Makes

• Podcasts

• Video

• Blog posts

• Infographics

• Maps

• Posters

• Live Q&A

• Images

Which 
Morphs into



How Can You Use It?

Networking

Wider 
Communication

Dialogue



How Can You Use It?

Networking

Wider CommunicationDialogue

- Translation to wider
audiences

- Increased visibility

- Media coverage

- Increased citations
- Outlet for opinions

- Feedback
- Open data and sharing

Would this look the same for both professional and personal use?



Examples of content to share - Podcasts 
On iTunes:



Is vaping better than smoking?

• Shared during the first week of January

• Answered the question

• Target audience

• Who can help share the content?

• Wider press angle / awareness day?

• Platform it can sit on?

• Budget for boosting?

https://www.oxfordsparks.ox.ac.uk/content/vaping-better-smoking



Sponsored Posts This cost £7!



Facebook LIVE



Facebook LIVE

Our last Facebook 
LIVE has been 
viewed over 15,000 
times 





https://theconversation.com/its-time-for-scientists-to-tweet-14658



Top 50 Scientists on Twitter

http://www.sciencemag.org/news/2014/09/top-50-science-stars-twitter

http://www.sciencemag.org/careers/2013/12/more-tweets-don-t-add-more-
citations-study-finds

http://www.sciencemag.org/news/2014/09/top-50-science-stars-twitter
http://www.sciencemag.org/careers/2013/12/more-tweets-don-t-add-more-citations-study-finds


Remember it’s public!

http://www.admin.ox.ac.uk/personnel/during/socialmedia/

Think before you post
Confidentiality
Respect
‘views are my own’
How much of ‘you’ to give away

http://www.admin.ox.ac.uk/personnel/during/socialmedia/






The sorts of things that make social 
media good…

● New

● Dramatic 

● Fun 

● Unusual 

● Surprising 

● Explanations 

● Opinions 

● Personal stories 

● Questions 

● Universal 

● Timeless





Plan it

• Decide how much time you have and prioritise your goals

• Devote some time regularly (e.g., 20 minutes a day)

• Schedule posts ahead of time

• Set up meaningful notifications



Create Your Strategy

• What would you like to achieve?

• Who are your audience(s)?

• What do they want? Where are they?

• How much time do you have and how often?

• What resources do you already have?

• What could you create?

• What platform(s) will you use?

• What sort of tone will you use for your posts?



Enjoy it!



More info
• Science writing top tips: 

http://www1.uwe.ac.uk/research/sciencecommunicationunit/events/scien
cewritingcompetition/tipsforgreatsciencewriting.aspx

• Vitae guide for researchers using social media 
https://www.vitae.ac.uk/vitae-publications/reports/innovate-open-
university-social-media-handbook-vitae-2012.pdf

• https://sciencecommunicationbreakdown.wordpress.com/

• Canva – for all your designing needs

• Tweetdeck or Hootesuite for scheduling Tweets

http://www1.uwe.ac.uk/research/sciencecommunicationunit/events/sciencewritingcompetition/tipsforgreatsciencewriting.aspx
https://www.vitae.ac.uk/vitae-publications/reports/innovate-open-university-social-media-handbook-vitae-2012.pdf
https://sciencecommunicationbreakdown.wordpress.com/


Kirsty.heber-smith@mpls.ox.ac.uk

mailto:Kirsty.heber-smith@mpls.ox.ac.uk

